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Color palettes to 
be explored later

1. No change in blue. That’s identifiable and user-
supported.

2. But use the blue not like Zomato uses red, use 
the blue like Swiggy uses Orange. Or even 
better: how Coca Cola makes it flexible for 
color variations and still retains the recall value 
of their red color…

3. Just solve the problems of the current logo: 
how to make it look more modern and 
premium.. How to adapt it across different 
usage and contexts, identifiable from far etc…

4. Why change yellow? – to make YOUR more 
readbale. Why orange: it has almost the same 
qualities as yellow: happy cheerful etc. Yellow 
had a more carefree nature, but orange 
denotes a more “meaningful” type of 
happiness.

The brand’s main communication 
is to reclaim time by easing our 
lives: time to do more of what we 
love doing instead of work, 
mundane tasks or daily chores.

We experimented with various minor 
iterations to reflect the new brand ethos, 
but all retaining the wordmark since the 
company isn’t a well known one yet

But our main product was the super-app, 
and our heroes were the delivery 
personnel who took the brand out in the 
world through their uniforms. So we 
needed a simpler monogram instead.
Combining TIME with geometric 
representations of the 3 letters EYL, 
resulting in something that looked like a 
kite or a fish: something that flows easily.

Taking the concept of time –
the original thought

Marrying that with the 
abbreviated form of the brand 
name in geometric letters

Tweaking the sizes to tick 
all the hygiene checks
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